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Today’s Discussion

* The Story

e Tools to Tell the Story

* Planning When to Tell Your

Stories




Why Tell a Story?




Reasons Why

* Build brand awareness
* Promote library resources available

* (Celebrate successes

* Tell the library’s side of the story




What Story Should | Tell




What Makes a Story Newsworthy?

Proximity

Unique

Prominence
Impact
Conflict

Human Interest
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What Makes a Story Newsworthy?

Timeliness

Proximity

Prominence
Impact

Conflict

Human Interest
Source: WQOW-TV



https://www.wqow.com/community/positively-chippewa-valley/new-book-vending-machine-dispensing-knowledge-at-sherman-elementary-school/article_efdfa0ee-bc46-11ec-a68c-6bab8b758447.html

What Makes a Story Newsworthy?

Timeliness
Proximity

Unique

Impact

Conflict

Human Interest

Source: The Hollywood Reporter



https://www.hollywoodreporter.com/movies/movie-news/tom-cruise-streaming-top-gun-cannes-1235149382/
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What Makes a Story Newsworthy?

* Timeliness
Proximity
Unique
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Tools to Tell Your Story
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Communication Tools

* Press Release

* Social Media

* PSA

* Press Conference
* Library Website

* Blog/Newsletter

* Marketing Materials




WISCONSIN

PUBLIC RADIO



https://www.jsonline.com/staff/2648443001/alec-johnson/
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Who Should Hear My Story




How Do | Tell a Story?

e The5W’s&H

*  Photos or Videos

*  Desired Outcome or Action
e Spokesperson

* Understand Lead Times, Deadlines, Requirements

*  Be Professional




Press Release

DPI grants $3 million in ARPA library pandemic relief funding — 100% + B ©

WISCONSIN DEPARTMENT OF

N ews Re | ease Public Instruction

FOR IMMEDIATE RELEASE DPI-NR 2022-41
Monday, May 9, 2022
Contact: DPI Media Line, (608) 266-3559, media.inquiries@dpi.wi.gov

DPI grants $3 million in ARPA library pandemic relief funding

Lending libraries, tribal outreach program, and bookmobile among projects funded by grants

MADISON —The Wisconsin Department of Public Instruction announced today that 33 projects will be
receiving newly awarded grant funding to help libraries meet the needs of their communities in the wake of
the pandemic.

The DPI released the list of subawards for library relief funding, totaling over $3 million, as part of
the American Rescue Plan Act of 2021. The ARPA funds, awarded by the Institute of Museum and Library

Services, will be distributed to 10 public libraries and 15 library systems. The funds are to be used for




Communication Tools

* Press Release

* Social Media

* PSA

* Press Conference
* Library Website

* Blog/Newsletter

* Marketing Materials




Social Media

Social Media Editorial Calendar 2021 Template (Monthly, start Monday) - by Graciafr.. # m &
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Source: Google Sheets Geeks



https://medium.com/google-sheets-geeks/how-to-plan-social-media-content-for-your-personal-brand-or-small-business-in-2021-with-google-995bee516cd9

Communication Tools

* Press Release

* Social Media

* PSA

* Press Conference

* Library Website

* Blog/Newsletter
Marketing Materials



What Next?




Communications Strategy

* Plan to Communicate to Target Audience
* Press List
» Strategic Communications Plan

* Crisis Communications Plan




Sample Plans

« Meeting evaluation

Patient/Family |+ Existing issues with | Face-to-face Quarterly (during | Second Tuesday of Team leader form feedback
advisory board the triage process meeting board meetings) jeach quarter at 1 pm » Survey at end of
project
« Existing issues with
the triage process T g?eervn?x::ch
« Patient/family Weekly written Submitted by noon
ED manager complaint history report Weekly on Fridays Team leader A g‘:;‘: atend of
« Triage process pto]ecz
benchmarks
« Existing issues with
ED care team the triage process ) « Meeting evaluation
members (doctors, |° Patient/family Face-to-face | Weekly (during staff | At the start of each Tearn leadéc form feedback
uirses. ete) *| complaint history meeting meetings) shift on Thursdays « Survey at end of
2 « Triage process project
benchmarks
= Purpose of project
o Bulletin board- « Emall L
ED non-care team |+ Announcement of w sted At completion of | Within 72 hours of e sciiba 'ee;b;::;::u;:n
members project team po major milestones | milestone approval 5
formation and announcement end of project)
members
« Purpose of project
Other hospital staff | team « Emall request for
potentially affected | « Announcement of At completion of | Within 72 hours of .
by triage process | project team Email message | oior milestones' | milestone appeoval | 2™ scribe :;d:‘;'d‘ ":i‘;;’d at
changes formation and proy
members

Source: Social Bee



https://socialbee.io/blog/communications-plan-template/

Developing a Strategic Communications Plan

Review & Al!gn. 8
Update Mission
& Vision

Strategic

Comms

Plan
Inventory Break it
Comms Down
Tools







Thank You!

Beth Tomev

elizabeth.tomev@dpi.wi.gov

608-266-7410
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